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Principal of Studio Pax
FRENCH

Studio Pax

Branding Studio

since 2005
EVANSTON

Partners in Crime since 2005
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http://www.youtube.com/watch?v=Vk-HI3SDoH0

The act of a brand.



your company/product in Designing
the market — carving out your own place your visual identity

Devising Writing

how you will reach your goals verbal and written tone,

Creating your Setting

your verbal identity now you keep your brand consistent

and strong



Drand



't's not what say itis



1t's what say itis

The brand experience of your customers or visitors is
all the interactions people have with a product, service, or organization;
the raw material of a brand



of buying experiences are
based on how customers '
they are being treated.

Mckinsey 2006 - The moment of truth in customer service




Brands are




Best Global Brands, 2000-2013 2013

Coca-Cola Apple
: _ , _ #1

Microsoft

Samsung

HP Toyota

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 201 2012 2013

#8

Intel

McDonald's

#9

AT&T : BMW

Beverages, Restaurants and Tobacco Technology and Electronics Business Services and Diversified Automotive Media and Telecom
GRAPHIC BY BLOOMBERG BUSINESSWEEK; DATA: INTERBRAND




How does Work?



Research

Imagine

aka Narrative
aka The Big Idea

Execute

aka Activation
aka Campaigns
aka Tactics
aka Touchpoints
aka Applications
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_________



STRATEGY BN (EhY

STRATEGIC THINKERS CREATIVE THINKERS

Analytical Intuitive
Logical Emotional
Linear Spatial
Numerical Visual

Verbal Physical

Research Imagine Design Execute
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Design thinking




Design -~ Innovation -~ Brand - Loyalty - Profits



What's it like?




Research Imagine Design Execute




Design Execute




Execut
















Systems can be art-based






[s this a system?
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BECAUSE

Design thinking

implies a systemic approach for people



esign System |

% { Design Thinking }
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Google Form

-Asynchronous
-Generative

-Trick: get people to
kickstart the thinking
process through a
guided path
-Qualitative or
Quantitative
-Reproducible
-Generates baseline
Data for other
deliverables (pain
points, Business
Model Canvas)
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Business Model Canvas

-In Person
-Generative

-Workshop format
with moderator
-Exploratory

-Fun

-Revelatory

-soft introduction to
Design Thinking and
collaborative
framework

Kanban Board

-Asynchronous
or/and remote

- Synthetic

- Draft definition of
strategic goals and
objectives

- Prioritization of
effort

- Discussion and
feedback in an
interactive format

- Align clients
interests with
agency capabilities

LE)

Shared Insights

-In Person
- Synthetic

-Trick: get buy-ins from
stakeholders

- Draft definition of
strategic goals and
objectives

- Prioritization of effort

- Discussion and feedback
in an interactive format

- Confirm clients interests
is aligned with agency
capabilities




QUESTIONS RESPONSES

Section 1 of 4 v : 0

ey

How you use your current website

The goal of this section is to better understand how you are using the current MWA website , so we can understand pros

Please indicate your name

How often do you visit the MWA website?

Multiple times a day
Multiple times a week
A few times a month

Rarely



Cost Structure

x
Key Resources

Customer Relationships Customer Segments

Revenue Streams

STUDIO PAX // 1718 Sherman avenue, suite 303 - Evanston IL 60201 / www studiopax.io
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Cost Structure

x
Key Resources

Customer Relationships Customer Segments

Revenue Streams

STUDIO PAX // 1718 Sherman avenue, suite 303 - Evanston IL 60201 / www studiopax.io




Design System ||

{ Design Thinking }
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Who they were

TRADERS &
CRAFTSPEOPLE

X

Crafting valuable objects,
exchanging goods and ideas

W wWoly
L e
= s
k
The Vikings founded trading centers across Scandinavia where townsfolk manufactured and
exchanged a wide range of goods. During the Viking Age, highly skilled craftspeople worked with r
many different materials including rexules, wood, metal, bone, leather, glass, and ceramics. "

I European Context — 1:16 (Associate Curator William A. Parkinson)
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Content draft > Final content > Approval > Design > Coding







Design System ||

{ Design Thinking }



Branding is becoming



Insight

Research for Better

Oxford University Clinical Research Unit Max Planck study Openheim



MML

MML

MML

MOBIIE
MEDIN
N3

MOBIIEE
MEDIN
_NI13

MOBII_IE
MEDIN
N3

MML

MML

MML

MOBIIIZ
MEDIN
LNi3

MOBILE
MEDIN
-NI3

MOBIIE
MEDIN
_Nni3

Mobile Media Lab




“N INTERNATIONAL INSTITUTE FOR
NANOTECHNOLOGY

Raman Spectroscopy
NanoFlares
Nanolithography
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Northwestern
RYANHALL
Iip

NOLOGY"

Northwestern
RYANHALL
IIN NANOTECHNOL 55T

Former Home of Sir John Pople
Recipient of the 1998 Nobel Prize
in Chemistry awarded for the
Development of Computational
Methods in Quantum Chemistry .

Home of Sir Fraser Stoddart
Recipient of the 2016 Nobel Prize
in Chemistry awarded for the

Design and Synthesis of
Molecular Machines
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